€ &2 S0} 20| 43} Are You Money Smart?
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1. 24 03 (Vocabulary)

1. smart &HE 2. shopper T4
3. various CHYsh 4. strategy ZEf

5. influence Y& O[X|Ct 6. decision ZH

7. hunger z=FZ 8. price 74

9. product AZE 10. limited H|3tE
11. similar H|%8t 12. social media A4 0|C|0
12. information EE 14. spread I{X|Ct
15. quickly HIEH| 16. widely <2

17. popular 2!7| 2= 18. expensive H|¥
19. budget Oi|t 20. cheap #

21. example Oi|A| 22. anchor %

23. relyon ~0i| 2|&5}Ct 24. marketing 02
25. decisions ZEE 26. smarter [ £=5t
27. sneakers 253} 28. dress LA

29. lipstick TAE! 30. salesperson #H&



.22 Y 2H 24 (Sentence Analysis)

Be a Smart Shopper
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Do you think you are a smart shopper?
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There are various marketing strategies which influence your
decisions.
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| Well, you may think you are, but hold on!



Learning about them will make you a smarter shopper.

o PAX:S(SHA) +V+0+0C
o 28 SHA F0{, 584 2EH(make+0+0C)
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Hunger Marketing

o #+Z: N
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What?

« TX: Interjection
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The sale ends in two hours?
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If  don't buy the sneakers now, | will have to buy them at a higher
price.
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Stop, Junho!
o AXE:V
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You're buying the sneakers just because you don’t want to miss the
sale.

e IE:S+V+ 0+ TSAMH
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You're falling for a hunger marketing strategy.
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If people can buy a product only for a limited time, they often feel
"hungry” for it and want to buy it.
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About missing the sale, don’t worry, Junho.

e FE:M + V(BEE)
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You'll soon see a similar sale again.

e 2+E:S+V+0
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Viral Marketing
o TE:N
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That's the hottest dress on social media now.

e IXZ:S+V+C

o 2. |42 (hottest)
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Lots of people are wearing it.

e #E:S+V+0

| have to get that dress, too!

e AX:S+V+0

o 2%: have to(~3l|OF HC}H

§4]: LI X E2AZ AFOFZIOf!

Wait, Yuna!

o PE:V
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You only want the dress because you saw it again and again on social
media.

e AX:S +V + 0 + becaused
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Itisn't just you.
e 2E:S+V+C

o 24 CiYAit
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There are a lot of people who fall for a viral marketing strategy.

o IZ: There + V + S + ZtACHHAIE

o 2Y: F4 2A B AHwho)

84 H10/Z! OIS M2p0 2= BH2 AEHE0] 20,

Why?

o ZE: Adv
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Information about product can spread quickly and widely on the
Internet, just like a “virus."

o 1ZE:S +V + Adv + Adv

o« 2. X=AHcan)

4 A= ol Cizt HEE CIE{LI0]A 'HIO[2{A A EY W= S22 Z{E + 7] HfZ0[0f,

If a product becomes hot on social media, people naturally want to
have it.
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Yuna, just remember that a popular product isn't always right for you.
o FE:V + BEAE(SHO)
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Anchoring Effect
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Somi : I'm looking for a lipstick for my mom.

e 1E:S+V+0

24: SXZI#E (look for)

8Af: 20]: SIOIE 93 EIAELS &1 QI0/2.

Salesperson : How about this?
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Somi : Expensive!

o IXE: Adj

. B H8A
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| thought | could buy a lipstick for 30 dollars.
o TE:S +V + HEAHE

o 2%: 2I7{A|H|(thought), ZS AL 2t & (could)
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Salesperson : This is also popular.

e IXZ:S+V+C
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Somi : That's better!

e AZX:S+V+C

o 2. H|2Z(better)
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Hold on, Somi!
o JXE:V

. BY: ye
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Your budget is 30 dollars, but you are buying a 40-dollar lipstick.
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The 40-dollar lipstick sounds cheap only because the salesperson
showed you a 50-dollar lipstick first.
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This is an example of the anchoring effect.
e 2E:S+V+C
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Usually, the first piece of information becomes an “anchor” and
influences the shopper’s decision.
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In your case, the 50-dollar lipstick was the anchor.
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Somi, don't just rely on the first piece of information that is given to
you.
o TE:V + ACHYAE
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» There are various marketing strategies which influence your decisions.
» There are a lot of people who fall for a viral marketing strategy.

» don't just rely on the first piece of information that is given to you.
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« If  don't buy the sneakers now, | will have to buy them at a higher price.

« If people can buy a product only for a limited time, they often feel

"hungry"” for it.
¢ |f a product becomes hot on social media, people naturally want to have

it.




